
Dennis Stillwaggon,1110/97 2:41 AM,Neutral Marketing
Date: Thu, 09 Jan 1997 23:41:23 -0800
From: Dennis Stillwaggon <dennis@peak.org>
MIME-Version: 1.0
To: benton@benton.org
Subject: Neutral Marketing

Howdy,
This message is in response to the universal services comment filing due
Jan 10.
In the information age, an information gap is worse than a material gap.
Without the information being made available, a lot of effort can be
wasted.
Please pass on the encouragement to include a requirement for a simple
neutral market effort in the rules.
thanx

sea ya--_._--

1

}ll'il'lt~~f~1" J~~!int@benton.org (Kev_in_._T._a_=~g~l_a=.n·.=.lg~,,), I_.....J



Michael Guard,1/10/97 1:25 PM,Benton's plan to market universal service supp 1
X-Sender: mguard@ionet.net
Mime-Version: 1.0
Date: Fri, 10 Jan 1997 12:25:16 -0600
To: benton@benton.org
From: Michael Guard <mguard@ionet.net>
Subject: Benton's plan to market universal service support mechanisms

Please be advised that I support Benton's plan to market universal service
support mechanisms as set forth at:

http://www.benton.org/Policy/96act/reccomments.html

Lynndon Michael Guard
Attorney at Law
912 N.W. 39th
Okla. City, OK 73118
(405)521-9698
MGuard@ioNET.net

Printed for kevint@benton.org (Kevin Taglang) 1



farley@infobahn.icnbed.com.1110/97 10:37 AM,Re: Universal Service Proceedi 1
From: farley@infobahn.icubed.com
Date: Fri, 10 Jan 1997 10:37:30 -0500
X-Sender: farley@infobahn.icubed.com (Unverified)
Mime-Version: 1.0
To: Benton Foundation <benton@benton.org>
Subject: Re: Universal Service Proceeding

You have our wholehearted support for the Benton Foundation position in the
matter of administration of the universal service fund and related activities.

Dave Farley
Grants and Development Officer
Office of the Mayor
512 City County Building
Pittsburgh, PA 15219
PHONE: (412) 255-4765
FAX: (412) 25502687
EMAIL: <farley@infobahn.icubed.com>

>At 05:32 PM 1/8/97 -0500, you wrote:
>On December 19, the Benton Foundation and the Center for Strategic
>Communications filed comments at the Federal Communications Commission
>outlining a plan to guarantee that eligible recipients of universal service
>support are informed of their eligibility. Benton believes that the worst
>of all possible universal service scenarios is the creation of explicit,
>competitively neutral support mechanisms that go unused because eligible
>recipients remain unaware of them.
>
>Benton is proposing that the administrator of the new universal service
>fund also be charged with developing competitively neutral marketing
>strategies and to implement universal service marketing campaigns to make
>eligible individuals and institutions aware of the resulting support
>mechanisms. Benton's plan calls for a collaborative effort between
>representatives from consumer groups, public
>interest advocates, state consumer advocates, as well as experienced
>marketing executives from the telecommunications industry.
>
>To find out more about Benton's plan to market universal service support
>mechanisms, see our comments posted at
>http://www.benton.org/Policy/96act/reccomments.html
>
>To support our proposal, send an e-mail message to benton@benton.org before
>January 10. Your support will be included in our next set of comments to be
>filed this Friday.
>
>Benton Foundation -- Communications in the Public Interest
>
>*************************************************
>Benton Foundation
>1634 Eye Street NW, 12th Floor
>Washington, DC 20006-4006
>phone: 202-638-5770
>fax: 202-638-5771
>benton@benton.org
>http://www.benton.org
>To join the Benton Communications Policy Mailing List, send the following
>command in the body of your message to benton-request@cdinet.com:
> subscribe benton-compolicy youremail@host.domain
> (for example, subscribe kevint@benton.org)
>

Printed for kevint@benton.org (Kevin Taglang) 1



Appendix II

AT&T, Va. Phone Company Trade Lawsuits Over Ads



AT&T, Telco Trade Suits Over Long-Distance Promotion
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._TH[ WASHINGTON POST

AT&T is accuslnc Telco of misleadinl advertisin, because its 50 percent discount
applies only to Alaska and Hawaii. Telco stands by its ad.

Richmond brokerage firm Scott &
StringfelJow Inc., said the lawsuit is an
example of how AT&T is puDing out
the stops to counter the effects of small
er companies.

"fhey promised they were going to
try to do something to stem their losses
from dial-around providers, but they
don't know who is using them and who
is not. So the only way they can fight
back is to file a lawsuit against them,"
Shiner said.

FOR MORE INFORMAnON e:d:J
For a corporate profale of Telco
Communications Group, including
recent SECfilings and current st«k
quote, click on the above symbol on the
front page of The Post's site on the
World Wide We6 at
http://www.washingtonpost.com

TELCO,From BI0

long~ company 3nd go onto the
lines of Tela>'s Long Distance Whole
saleCub.

It also runs Dial-and-Save, which of
fers 25 percent off AT&T non-dis
counted rates to thoSe who dial 10457.

By dialing around their regular carri
erS, customers can shop around without
switching their official company-a
practice that drives AT&T' crazy.
AT&T officials have complained that
they are forced to keep dial-around cus
tomers 00 their books while the calling
revenue goes to Tela> and others.

AT&T sing1ed out dial-around servic
es in October when it announced poor
er-than-expected second-quarter earn
ings.

Farley Shiner, an analyst with the
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Appendix III:

After Net Day must be 'Next Day'



PATRIB
hltp:llwww.t.mp.trlb.oom TAMPA. FLORIDA

The Ta":!pa Tribune. Friday. October 25. 1996

··COMMllftAIIY.
After Net D~y .
must be 'Next Day'.';'

.~ ~ '37 ItIteI~ partidpIte' in "Net. Day '96....'.
.GoWr~. 1IuII...... and YOIuDteera are·~ tbiI
mGlIIl. to wire 'tbe lICbooIlI in their c:ommwlitiel to haft .
__ to the ·Intemet. .
. But wIlat .... wheiI an the hammerina. aplicina and
~are.*-el . .

U tbe dNIm becclmeI rea1, teacher. ac:roIa America
will ..·iDto the LiIlrary. ol eoacre-, haft atudenta take..
VirtUal IieId tripI cIowa tbe AmuoIl. and upload autobio
II'qIiQI ........ ooto the acbaol Web lite.

But a more ..,~ d be that tile volunteeR
dill.. IIId the IdrII and tedm wiD retUrn to buIineaa
_ .....TIie atudIDta dllClt Ieaia any differently than
they.did tbe 1leIore.·and mIRY telCben wiD,not~
bow to take of the aew teclIaoIo&Y now available
to them,. d6Iia to'CoauliuaItyvoluateen.

W. cia c:baaae tIlla aceaario by tur1llDa our fOCUl from
Net DIJ to NlZt1)ay - becauaeconaectiq aclaooIs ia only

the~. .-a..w..- ....... . th -', .....t~ .W....·that II not ellllYer_..
that wlI eohe the pl'oIJIema fadna the American eduQtioll
.,..... Merely bavial ac:ceaa to the Internet win not
make American atllllenta.better equipped to enter the 21.t
cen\1!r7 . .

Met' Day II a &lant ateP In the. riabt dlrectioll, but
wIriII die adlooIa without .. CIJlICliIII commitment to the
Nat DIJ ..... wbeI teIcbera and lItudeata wlIl return to tile .1,........~~
cIaIIraaIB IDd ... to Iianlllow to IIIe the new tecbDqlo- ,.
11 ..;. will reauIt III ..et _ .

WIIIll II Nut Diy iIl.the belt of an pouIbIe worldIllt
II tbe .. wbea we turn froaa the pIlyIQI infrIItructtre
and toe. (II the Man lnfraItructure. It ila~t
by the COIIlIDwity to enpp ill a broader diaclIIIioa. about
what __ at.... will need iod bow claarooma will
f.... differendy CllICe they are c:onneded. Without~
a dlaIope, the new tec:bnoIilIJ maybe uaed in wa" that BOB NEWM~"""Id·V lllultr.llon

have little effect. and today'. biIh expec:tatiOnt~Y.·be- of acbools had·llligned no .taff member to·coordlnateor leverage thia koowIedge. . .
come tGmOmlw'. dlaIIIualoMlent. ~ computer tile. The lnitiaI knowledie tranafer could occur through vol-

Nat DIy II the day we decide to in. In JnC!fe,teacll- .Nelt· Day Is the. day we Integrate the tec:hnoIoIY Into unteer bot linea and profeulonal development days. Sus-
er~ 10 that. achooIa and tile pecip\e whorWithem :everi:~, enhancinl the educatioaal Uperience. tiined JearnIna ClD Ilappen many way., including aetting up
will .maIre .aoad IIIe Of the CODIputer networks once tIley , .Even tbouIh the~ have been an ioc:reaainI Dumber of. networks for educatora to learn from each other..
are·iIl pIIce. . complltera InataUed III 1ChooIa, the IgefIP U.s. atudeRt AJrudy ~Ound-brealdna educational models

TIle fact II that acbooI diltricta often fJOd it easier to apenda juat two houn a week uainI CClIIIIlUterL Mel lItu- that c:ouId be if only more teachers and adminis-
..... CClIlI)llIten than to help teachera Ieam ho~ to Ute deI\~. apend much of the time. iii CllIIIP!Itet lUI IeamiIII tratorI bew abcMJt them.
u...~. A««diq to I 1993-94 U.s. DejllrtJnent about~ rather thu 10 c:IuIeI.... ttae·CClIDJlUl- Maat .iIpportant.. Next Day II the day after the. hard
01 ....... rtpOit,.onI1 14 pereat of pubIit~t~·eri _." fIJr,~ ....~ III&epItiDr 'warkol wirltI'lI completed and the job 01 inttaillng, up-
era IIIld lllGI'e' tIlaa eilht houn oltraining in.the area 01 ..~.fIto·tIle~_ an~ ..... ,andaupportiDa the humaninfrutructure begins.
eduCltiollll.~. . '., ". .1_ .......ol._-~ aiIcl·loaIftithilt.·· to.l__... ft'. die. the . I . to ti

"._. _~ '. ."" . IIlfp=".'' ..~ :....,;...;u.;. 'i.' '~~""" t...... y COIIUIIUlllty tru y commlta connec ng... ntlIIlona ol Amerlca/ll who have Ieamed to Vie~. ..._.~ ar-.., "'--.- :1he achooIs.'
putIJa on the j6b know. the tuk .requlret contlD,,*_ "'~·foraood )0lil.10·":"--' ';... ". .....
baaiIHo ......... and~··'t '1n1te2·'··. Neu.OIi'ia: • ., .. iiietlie.............. Of. ~""Pf~·~tIoMlWc·
tilt 0Ike of.........,~11IF~'c.:6 .. ' t .. Net-Dar to .....~........... '.' .~~... '~ tof-.thiI.·..:..~p'iY. .lJurtfiiM.• '. II' _'Y
ol~"'" and 3 petClllIItof aecondary=- heJpa teIchera leindicn,to Ute the tecIiaOIoIJ.....·.. ~dIiictOrolttle~1.1Jtia,Educ8ifoi1a" .
......,. I~ c:omputer ~tor. Sixty percent ways to keeP the teicben \eii'nInIl new; better watUo ': fOcMidallon., ' .. . '; ,," .'


